






JUDGING PROCESS 

Because judges evaluate 15-20 cases, clear, 
concise, and cohesive entries stand out. 
Be sure to tell a story, linking each section of 
the entry form to the next. As you write, think 
about how you can streamline your case into 
an easy read for the judges. 

Judges will be looking at your case with a 
critical eye. Think through questions they may 
have and address them in your case. 

Judges are matched with cases that do not 
prove to be conflicts of interest - judges 
cannot score cases from a brand they work 
on or a competitor of that brand. It is 
important to provide clear context for the 
brand's industry, as judges may not be aware 
of category nuances. Limit industry jargon & 
define any industry terms. 

Two Phases of Judging 

Round One 

Each judge reviews 15-20 cases 
across a range of categories. 

Judges review cases across a mix of 
categories, without comparison to 
other entries in each category. Most 
often, judges participate 
independently with limited options 
to participate in group discussion­
based sessions. 

Final Round 

Finalists are reviewed against other 
finalists in the same category. 
Judges review 15-20 cases in a 
half­day group judging session. 

Judges discuss the merits of each 
finalist case. 

Both Rounds 

The written case is reviewed before the creative work. 

Judges score each case individually. 

Judges provide written feedback for each case. Entrants can access this 
feedback via the Insight Guide. 
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TOP ENTRY TIPS 

ENTERING MULTIPLE CATEGORIES 

Review the definition of the category you are entering to ensure your case is eligible. Some categories 
require specific information to be included in your entry, and judges will deduct points if this 
information is not included. If you are unsure of your category, review past winning cases at effie.org 
or reach out to the Effie team with your concerns. 

Entrants can submit an effort into a maximum of 4 categories, with no more than 1 Industry category. 

When entering multiple categories, ensure each submission speaks to the entered category. Judges 
evaluate effectiveness within the context of the category definition, so it is important that you clearly 
articulate your effectiveness in that category. 

JUDGE ADVICE: "Craft your entry per category, 
instead of creating one case that fits all." • 
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SCORING SECTION 2: 

INSIGHTS & STRATEGY 

Questions 2A-2C 

JUDGE ADVICE \� 

"Insights need to feel new and different, with a sense of tension and actionability. The idea needs to take 
the insight and activate it in an interesting, compelling and useful way. And, most importantly, in a way that 
helps achieve your stated objectives." 

"The idea needs to tie directly back to the insight and not be the tactical execution that was deployed. The 
idea needs to be crisp, but also tell the judge enough detail so that it is easy to understand how the team 
arrived at this idea and why it is meaningful to the brand and campaign." 

"Find a real insight, not an audience observation or category convention. It should be a deep human truth 
that not only drives emotions and behavior but enables the strategic idea and creative execution to be 
effective and successful." 

"Ensure the strategic idea maps back to the brand." 

"Make sure that the strategy and the idea really connect to the overall concept." 
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SCORING SECTION 3: 

BRINGING THE STRATEGY & IDEA TO LIFE 

Questions 3A-3C + Creative Work + Investment Overview

JUDGE ADVICE \� 

11 lntegrate the media strategy and show how it links to the full execution and influences the creative 
strategy. And explain how it evolved with the campaign. 11 

11Give rationale for why these specific channels were selected. Why are they meaningful to the audience and 
the challenge? How and why did you place importance on some channels over others? 11 

11 Keep the storytelling and results out of the creative reel, and highlight the creative, especially the different 
executions. The more different types of creative shown, the better. I took the judging seriously and read 
through the written case carefully, so there was no need to duplicate the story - what I was missing was how 
everything was brought to life. 11 

11 Be sure the written case and video complement each other and do not repeat each other. It isn't about the 
quality of the video itself but more about the content. 11 
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